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Determine the best choice or the “right price” by reading the chart below, completing the five comparison shopping
steps and questions on the left. Finally, provide a description of why the helmet you chose is best.

Scenario: José is 15 and wants to purchase a new bike helmet for under $35. Because he lives in a warm climate, he
can ride his bike to school year round and wants the helmet to last for several years. Features that José needs to

consider include a strong chin strap and buckles, proper ventilation and high impact absorption.

Comparison Shopping Steps:

Step 1: Description wA <[>
g B o B
*  How will José use the helmet? Key & 5 % 23
© = Excellent A % g' r-§ a
* How long should it last? © = Okay < ..g g' g'
® = Poor g »
B2

= What features does he need?

Its 17 vents offer awesome
airflow on hot summer days.
Plus it has a fit system for
perfect adjustment and Bell's
Tight-Fit Microshell for
durability. It even boasts an
optional handy snap-on visor.

®
®
©

Step 2:

Review the description and features in
the chart to determine the quality of
each helmet.

Step 3: .
S hnology, Tour d
Are there additional costs that should be Fuperlor reehno O%Y owrde | © |©Q ©
dored? rance-proven performance
considered: and leading style. If you want
the absolute best helmet for
the speed and thrill of wide-
Step 4:

open roads, this is the one.

Delivers great features at a © @ @

base-model price. Has easy
sizing adjustments and great
durability. Includes easy-

How often will José use the helmet and
what type of use will it receive?

Step 5:
°p > . adjust Cam-lock levers, air-
What is the opportunity cost and what :
} o < moving Channeled
is your decision? Schwinn

Ventilation and the option of

Intercept $17 adding a Flip Mirror.

Describe why you feel this helmet is the best choice for José.
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