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Example – Part 1:  Expository Text:  Club TNT 

Club TNT is a nonprofit service organization that strives to bring communities together.  

We work across all age groups and their families.  We strive to bring people together 

building “Comm-Unity” by using the medium of entertainment and technology to 

inform and educate.  We do this by showcasing positive activities and events across the 

City of Madison.  Club TNT also creates events and resources support positive lifestyles.  

Our goal is to promote health and well-being within and across families and their 

children of all ages.  We do this because when people are engaged with their neighbors, 

they live happier lives. 

Part of our work is about education, helping people how the choices we make impacts 

those around us.  Risky behaviors create problems for children and families.  Risky 

behaviors create stress.  When children grow up in a stressful environment, it hurts their 

emotional and intellectual development.  Stress, in young children, can prevent their 

brains from developing to their potential.  When people grow up in stressful 

environments, it makes it harder for them to make good decisions.   

Self-esteem is important.  Club TNT provides venues for youth and other community 

members to be active and to have their opinions and concerns heard.  When we help 

boost the self-esteem of community members, we make everyone feel more-welcomed.  

Because Today Not Tomorrow, Inc. the service organization that directs Club TNT is run 

by African Americans, we work especially hard to help communities of color and the 

disenfranchised feel valued. 

Key is to bring people together and promote collaboration among parents/ caregivers 

and agencies that touch the lives of children, youth and family.  Once we bring 

communities together, we can help them influence public opinion and policies.  We do 

this through a weekly television show that documents the achievement, experience, 

strength, and hope to Americans that are often left-out of other television programs, 

newspapers, and radio.  Club TNT works to make a difference by providing weekly 

celebration of the Greater Madison Area’s diversity. 

Word Count:  326 
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About Club TNT 

Mission Statement 

The mission of Today Not Tomorrow, Inc. is to strengthen families and promote 
“Comm-Unity” by using the medium of entertainment and technology to inform and 
educate, children, youth and young adults, and the adults in their lives on the 
consequences of risky behaviors; to provide information about the community 
resources available to support positive lifestyles and to promote the health and well-
being of families and their children of all ages. 

History and Goals 

The overall goals that support the mission of Today Not Tomorrow are to: 

 Increase knowledge of issues that impact the well-being of youth and families; 
the risky behaviors and challenges that are present for children and youth and 
how brain development plays a role n the decision making process of youth. 

 Provide venues for the voice of youth, and others not often heard to be lifted; 
to boost self-esteem, and influence the public image of youth, communities of 
color and the disenfranchised. 

 Promote collaboration among parents/ caregivers and agencies that touch the 
lives of children, youth and family 

 Influence public opinion by recording and documenting events and provide a 
venue for those that are often passed over by other outlets. 

Who We Are 

Today Not Tomorrow, Inc. was established as a 501(C)3 charitable organization in 
2003.It’s primary activity at the that time was the production of Club TNT (Today Not 
Tomorrow – make the right decisions today so you are not faced with the 
consequences tomorrow)- a weekly one hour television show that airs Saturdays on 
TVW- 14. Since its establishment, Today Not Tomorrow, has expanded its activities to 
further its mission. 

In addition to Club TNT, Today Not Tomorrow has launched Project Babies, and a 
successful Youth Safety First Campaign, which includes a bullying awareness and 
prevention component, “We’ve Got Your Back!”.  In 2009, Today Not 
Tomorrow received the Madison Magazine Best of Madison Editor’s Choice Award for 
the impact of our community service.  In 2007, we were recognized with 
the Harambee Award during the Juneteenth celebration. 
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Page Heading 

(centered or right) 

Note how no paragraph is more than 3 sentences – be sure to break your text in short 

blocks.  This is very different than academic/report writing. 

Example:   

Writing for the Web 
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Project 1:  Writing for the Web, Part 2 

Chunking Text & Editing/Revising for the Web 

1. Carefully read what you wrote and break it into 2 parts.  This is called 

“chunking”.  Cut and paste your text so that your message is broken into 2 

smaller messages, each which stands on its own. 

2. Please begin with a page heading (could be centered or aligned left) that 

identifies what the information that follows will be (NOTE:  If you are writing this 

as text for a homepage you may wish to use just the organization’s name for the 

page heading) 

3. Use side headings for each part in the above step 2.  Look at the example on this 

handout.  You not need to use the same siding headings.  Use side headings that 

make sense for the 2 messages you are communicating.  FOR EXAMPLE:  You 

might you “About Us” & “Our Work” or “Who We Are” & “What We Do” 

4. Edit and revise your text so that each “chunk” consists of short sentences that are 

never in a paragraph more-than 3 sentences.  If some ideas are not needed to 

explain your organization, leave those details out. 

5. Your first section should be no more than a side heading and a short paragraph 

(three easy-to-read sentences). 

6. Your second section should have a short paragraph below the side-heading.  

Please remember:  Our goal is to edit and revise your first-draft into short & 

direct sentences with no more detail than necessary. 

7. Identify some information from your first draft that you can present as short 

bulleted points to include in your second section.  If you need to, just write an 

additional few points so that you have at least 3 bullets. 

8. Below your bullet points, please write a new side heading (you might use “Who 

We Are” or “About Us” with 2 more paragraphs that provide more information 

about your organization that was either omitted from your first draft or got edited 

out in the revision process.   

9. Remember, no paragraph should be more than 3 sentences.  Simpler is better.   

10. Our goal is to create an easy-to-read, web-style description of an organization 

that can be easily scanned so that your readers can easily find the text that they 

are interested. 

Web writing formats text so that we do not have to read it sequentially.  We can even 

skip the text that we are not interested in.  Please be sure your name is on your web-

style document, print, and turn in. 
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