
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  

The business world has always 

been notoriously perilous -- but a 

group of young entrepreneurs are 

proving that cubs can thrive in the 

lion's den. From California to the 

Caribbean, Generation Y-ers around 

the world are considering 

abandoning formal education and 

generating successful empires before 

they even reach their twenties. 

These digital natives are 

spinning out their success online, 

turning to social media to boost their 

popularity and pick up customers 

across the globe. From tweeting 

which stores they'll be selling out to 

developing exciting online 

experiences for their customers, their 

entrepreneurial flair combined with 

an online prowess is making these 

businesspeople better than ever 

before. 

One of the newest recruits to the 

start-up scene is 13-year-old Moziah 

Bridges, whose bow tie empire has 

secured his status as a mini-magnate. 

The tie-toting youngster developed 

Mo's Bows after becoming 

disenchanted with the world of 

neckwear, and was shown how to 

sew his new favorite fashion item 

together by his grandma. His fast-

growing business is certainly a 

family effort, although Mo is firmly 

in the driving seat. "It's the only time 

I get to tell my mom what to do!" he 

says. 

And the best thing about running 

his own business isn't the money -- 

although Mo predicts he'll make his 

first million by 17 -- it's being able to 

help others. "I get to give back to my 

community by helping other kids go 

to summer camp and donating ties 

for different benefits," he explains. 

Jason Li, founder of electronics 

recycling company iReTron, was 

also keen to combine work with his 

socially conscious concerns. After a 

serious injury left him with a herniated 

disk, snapped nerves and an inability to 

walk for a week, he turned to books 

during his recovery. 

"Reading of social entrepreneurship 

projects in third world countries inspired 

[me] to create my own social enterprise 

that could reward people for being 

environmentally friendly," he recalls. 

"A year later, I launched iRetron Inc." 

"Giving back from the beginning is 

important," agrees Madison Robinson, 

the 15-year-old behind flip flop 

enterprise FishFlops, who has donated 

over 20,000 pairs to help children 

worldwide. "It's important to give your 

time to worthy causes that you feel 

passionate about." 

And it seems as though charity 

starts at home for these entrepreneurs, 

with the support of their families key to 

making it big. BLAMtastic is a team 

effort, its teen founder Lily Sandler 

explains: "We went from working out of 

our basement and cooking lip balm in 

our kitchen to becoming an international 

consumer goods company valued at 

millions and selling to the largest 

retailers in the world." 

"As a family with no business 

background, this was no easy task." 

Madison, also , combined her own 

innovation with the support of her 

parents. "At the age of eight, I drew 

an outline of a flip flop and added my 

sea creatures. I took the drawings to 

my dad -- he got excited and 

purchased the domain name that day." 

Warren, too, felt the 

entrepreneurial juices flowing at eight, 

at which age he and his mom devised 

a project through which he could 

channel his creativity. "I told her I 

wanted to start a business, so she said, 

'why not create a greeting card 

company?"' 

Inspiration can often come from 

unpredictable places, as 15-year-old 

Lily can attest. The teen started up her 

own lip balm empire after mistakenly 

calling it 'blam' -- and lo, BLAMtastic 

was born. 

And for Warren Cassell, 15, the 

spirited proclamations of America's 

daytime doyenne Oprah Winfrey 

motivated him to emulate her success, 

as did those of one Donald Trump 

(whose ex-wife Ivana serves as his 

mentor). 
 

Source:  Charlotte Lytton, CNN, Dec. 11, 2014 

http://www.cnn.com/ 

Getting Started:  Venture Capital 

 

It does take money to make money.  Starting a  

business requires some investments – certainly of  

time, but often of money.  We call money that is put to work – invested – 

capital.  Some businesses that a teenager might start, like lawncare, may 

need little or no capital (i.e.  You use your parent’s lawnmower & equipment 

or you use the equipment/mower you customer already owns). 

If a teenager wanted start a manufacturing business, perhaps building a 

new type of carrying-case for SmartPhones, that would require a huge 

investment.  If we are going to plan to start a business, we need to plan on 

raising the capital (money) needed to make it work. 

There are investors that look for new businesses to invest in.  The risks 

may be high, but they can earn a lot of money if the business is successful.  

The entrepreneurs are called venture capitalists.   They have funds available 

for investment in a new or unproven business enterprise. 
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